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An MBA graduate from HEC Business School and a graduate in public policy from Sciences Po Paris, 

Abdelmalek Alaoui is an Editorialist, Author and Founder of Global Intelligence Partners (www.global-

intel.com); a pan-african consultancy firm specialized in strategic analysis and Business Intelligence.  

 

Mr Alaoui is also the executive President of Moroccan Think Tank AMIE Center for Policy 

(www.amiecenter.org) and the author of the acclaimed book “Intelligence economique et guerres secretes au 

Maroc” (Alphée Editions, Paris), the co-author of  “Une ambition Marocaine, des experts analysent la 

decennie 1999-2009” (Alphée Editions, Paris), “Le Maghreb dans les relations internationales” (CNRS 

Editions, IFRI, Paris 2011), and “Le Maroc stratégique” (Descartes Editions, Paris, 2013).  

 

Mr. Alaoui is an editorialist and political analyst for French weekly le “Le Nouvel Observateur” 

(http://leplus.nouvelobs.com/abdelmalekalaoui), and a contributor to “Forbes” on U.S Policy, North Africa, and 

International relations (http://www.forbes.com/sites/abdelmalekalaoui/ ).   

 

As a Business Intelligence specialist, he is recognized for his significant contribution in enhancing Morocco’s 

strategic watch capabilities and competitive skills, especially with regards to its African economic strategy. As 

chairman of AMIE Center for policy, his work focuses mainly on research studies in order to help Morocco 

become an emerging country.  

 

Global Intelligence Partners (www.global-intel.com) is a leading African consulting firm, specialized in 

Business Intelligence, strategic insight monitoring and crisis communication. Amongst its clients, Global 

Intelligence Partners has several governments and major companies, which led the firm to rapid growth and 

international recognition for its unique expertise in helping its clients “make sense out of nonsense ”. 
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