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Everybody is ready to start the discussion.  We have a very interesting topic to discuss because it is complicated, it is 
complex and I think there are many conflicting opinions on this issue of whether firms have a nationality.  The easy 

answer of course is yes, of course they have a nationality because there is always a headquarters located somewhere 
in a country, but then at the same time those firms tend to say that they are global, and it is true also because their 
customers are everywhere.  I am talking about big firms who operate in sometimes over 100 countries, but they still 

have an origin in a country.  They still have their own DNA and so this whole issue is complex, also in the context of 
crisis in some countries if not globally.  Governments tend to have a different relationship with their big firms in each 
country, and in Europe in particular you see that kind of trend going on.  Therefore there are lots of questions on 

whether big firms truly have a nationality or are truly global. 


